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ABOUT
THE
COVER

Cosco Capital, Inc. is constantly on the go,
seeking new areas for business and growth.
This growth takes the company further
upward and continually fuels its success.

Like an arrow, Cosco has trajectory and
motion.

But arrows are not meant to fly off in random
directions. They are meant to hit a target,
piercing through rough winds determined
to take it off course and plunging down to
earth.

The arrow iconography symbolizes Cosco’s
wide array of business interests and their
nonstop skyward trajectory as they grew
these interests throughout the year. Each
company under Cosco’s wing is strong
enough to build its own momentum to
carry it through the ever changing business
atmosphere. Each company has enough
focus and skill to accurately hit the kind of
targets easily obscured by clouds of risk
and indecision.

In 2014, Cosco Capital, Inc. took aim and
made its arrows fly, hitting all its marks
convincingly and exceedingly well.



Message From

the Chalrman

“Our
successes
in 2014
and wider range
of targets
we hit convincingly
show us the way
to reach
greater heights
In years
to come.“
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Message From

the Presmlent

2014 was a high flying year in
the life of Cosco Capital, Inc. We
shot many arrows into the air and
hit as many targets, convincingly
and exceedingly.

Double-digit growth from all
segments, a solid increase
in consolidated revenue and
income — these are numbers to
make us all proud.

But the great story of 2014 is our
expansion, our constant aim to
reach higher and wider than ever
before. And indeed, we achieved
all of this.

But what made our arrows fly so
high and hit with great precision?
Two things come to mind
easily: a great bow and superb
marksmanship all around.

The bow, of course, is our
company itself. We're still
reaping the benefits of our overall
reorganization and restructuring
from 2013. Our transformation
from Alcorn Gold Resources
Corporation into Cosco Capital,
Inc. proves that shooting all our
arrows from one stronger, mightier
bow not only concentrated our
strength but allowed our efforts
to hit targets much higher than
we’ve ever set before.

[t also brings into focus our expert
marksmanship, honed from years
of skillful decision-making, the
careful study of dynamic market
forces, visionary leadership and
dedicated teamwork.

This was evident right at the start
of the year, as we set our sights
on expanding our retail, real
estate, specialty retail and spirits
businesses — our mainstays.

Doubling our capital expenditure
allowed us to aim much farther,
with a huge percentage of capex
for acquisitions alone.

For retail, we set out to hit a wide
array of market segments, from
our retail stores and supermarkets
catering to communities, to our
hypermarkets that target the
middle class, to membership
shopping for our high-end users.
The rise of new stores and
continuously strong customer
traffic, coupled with our wide
reach across markets has made
us the leading hypermarket and
grocery retailer in the country.

Puregold Price Club, Inc. was our
major player. At year’s end, we
have 233 Puregold stores and 9
S&R stores.

For 2015 and well into 2019, our
retail expansion will continue,
increasing our store network
by 50% over the next 5 years.
In  March, we completed
the acquisition of NE Pacific
Shopping Centers, Corp.
the largest mall operator in
Cabanatuan City, Nueva Ecija. In
fact, in Nueva Ecija, we acquired 9
supermarkets and 5 commercial
properties. Similar community
malls will also be built in Laguna
and Pangasinan.



MESSAGE FROM THE PRESIDENT

“Through a strong bow of
collective vision, spirited teamwork
and expert discernment and
decision-making, we released
our arrows high and wide in 2014,
landing squarely on target each
and every time.”

The provinces and outskirts of
Metro Manila are proving to be
a very profitable target for us to
hit as prime markets for goods
and services. A second Cosco
community mall is set to rise in
Marikina in the first quarter of
2015, after the inaugural branch
in Nueva Ecija.

Another target that we hit was the
retail segment of convenience
stores, made through our joint
venture with Japan’s Lawson
Asia Pacific, Inc. The Puregold
(PG) Lawson partnership will see
us building a total of 500 stores
over the next 5 years.

In addition to our retall
businesses, real estate also
played a major part in achieving
our targets for the year. Ellimac
Prime Holdings, Inc.,Fertuna
Holdings Corp. 118 Holdings,
Inc., Nation Realty, Inc., and
Patagonia Holdings Corp. all
posted profit hikes in our rent-
based income due to high-
occupancy and satisfied tenants.

Positive contributions from our
acquired NE Pacific Shopping
Centers Corporation plus the
opening of Fairview Terraces,
our second shopping complex
co-developed with Ayala Land,
Inc. at the start of the year
assure us of continued rental
income and long-term mass-
market opportunities for our retail
branches and products from our

other business segments. As
we acquire more properties, we
expand our commercial reach,
attracting a large segment of
the area’s buying population,
making it a profitable proposition
for businesses in the area as well
as our own.

In specialty retail, we took aim
at non-food businesses such as
Liquigaz and Office Warehouse.
The purchase of Liquigaz
through Canaria Holdings, Corp.
gave us a strong presence in
the upstream LPG wholesale
business and a strategic entry
into downstream LPG retail. With
the establishment of our very
own LPG refiling and retailing
network, we can hit a wider
household end-user market by
tapping into the market reach
of our Puregold chain of stores.
QOur terminal in Bataan, once it
becomes online towards the end
of the year, will be the biggest
storage facility not only in Luzon,
but in the whole country.

Liquigaz is already beginning to
reap dividends for us. Despite
being primarily a transition year,
2014 saw the best performance
from Liquigaz in its nearly 20-
year history. The large demand
due to the breakdown of our
major competitor pushed us
to purchase additional cargo
to keep supply flowing. The
challenge for the coming year is
to grow the business by catering
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to a range of industrial and
commercial markets through
independent retailers, refillers
and major players.

Our 100% acquisition of Office
Warehouse was also a major hit
for us in the non-food segment.
With 47 stores across Luzon and
no similar competitor in sight,
Office Warehouse is a valuable
arrow in our arsenal for 2015,
providing quality office solutions,
a ready, steady market for its
products and more importantly,
a greater opportunity for growth
in that segment.

In our spirits and wine business,
a new tax regime implemented in
2013 opened up opportunities for
us to offer brands at competitive
prices, targeting a mass market
that’s becoming more attuned to
a wider array of liquor brands.

Our distribution deal with Diageo
for its popular VAT69, one of the
world’s most famous Scotch
whisky brands and a big seller
in Metro Manila and Luzon, is a
perfectly-timed shot in the right
direction. With Diageo’s hundred-
strong, heritage-rich portfolio
of Scottish, Irish, Canadian and
American whiskies, we’ll be
aiming for more consumers with
more choices and in the process,
keep hitting those targets for the
next year and beyond.

In oil and mining, we continue
to explore and develop our
interests. In June, a Deed of
Agreement between us and
Alcorn Petroleum and Minerals
Corporation was executed to
formalize the transfer of our oil
and mining interests to APMC.

And what does the near future of
2015 hold for us? What does it
mean to keep aiming for targets
we see and create for ourselves?

[t just means that we have the
vision and wherewithal to bring
these plans to life. Through a
strong bow of collective vision,
spirited teamwork and expert
discernment and  decision-
making, we released our arrows
high and wide in 2014, landing
squarely on target each and
every time.

With your continued support,
all the management, marketing,
sales, supply and distribution
teams will never stop in finding
more targets to aim for, more
customers to please and more
partners to inspire us in our
constant aim for success.

Mr. Leonardo B. Dayao

President
Cosco Capital, Inc.




CORPORATE OVERVIEW

CORPORATE

OVERVIEW

Cosco Capital, Inc. is one of the
fastest growing companies in the
country today. Multifaceted and
dynamic, it is constantly evolving,
innovating and spreading out to
include more business segments,
in the process making the most
of the opportunities along the
way and creating more than a
few of its own.

Previously known as Alcorn Gold
Resources  Corporation, the
company was incorporated on
January 19, 1988. With a vision
to shoot much higher and further
than its original business interests
in oil and mineral exploration, the
company evolved into a holding
company. With its aim to diversify
into a broader corporate portfolio,
the company became a full-
fledged retail holding company
and rebranded itself as Cosco
Capital, Incorporated.

With the new century came a
great new beginning in retalil,
real estate, liquor distribution
and specialty businesses. The oil
and mineral exploratory assets
remained, for its rewards would
take a long time coming, as long-
term investments in the interest of
the company and the nation.

One brand broke through and
led the way right from the start.
Puregold Price Club, Inc., with a
large majority stake owned by the
company, became heralded for

its strong performance in meeting
customer needs across middle
and lower income brackets.

Another bright spot in the retalil
sector was S&R Membership
Shopping, which catered to the
higher end of the market with its
name brands and premium items
from here and abroad.

The real estate segment of our
portfolio is a strategic move
to spread new targets for
commercial growth. By acquiring
land and developing properties
in a host of areas, we open
up opportunities for our retail
businesses to tap into new
markets. Plus, we earn a windfall
from various enterprises — from
basic services to pharmacies,
restaurants, banks and other
establishments — who are looking
toride the wave of this commercial
opportunity we have opened for
them. Cosco Capital, Inc. now
has seven (7) companies under
our wing, each one an integral
component of our success.

Our current real estate portfolio

includes  several commercial
buildings, including  Fairview
Terraces, our second Ayala

Land, Inc. co-development; and
a growing number of community
malls across Luzon. These are
just some of the developments
that will grow our business even
more in the coming future.

“We’ve started the year on a

high, hitting healthy numbers

across our businesses in the
first quarter alone.”
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In the imported wine and liquor
distribution business, we lead
the way with three (3) of our
companies holding  exclusive
distribution rights for some of the
world’s most acclaimed brands
of alcoholic and non-alcoholic
drinks. A growing sophistication
among the market to taste other
brands as they become available,
leads our Liquor Distribution
Group to seek new ways to
expand and aim for a bigger cut
of this evolving market.

For our non-food specialty retail,
our biggest 2014 assets are
our recently acquired Liquigaz
wholesalers and the 47-strong
Office Warehouse supply chain.
With a constant need for LPG,
the opening of our terminal in
Bataan and our major competitor
categorically sidelined, 2015 is
looking very bright for Liquigaz.

For Office Warehouse, because
its unique product holds no other
competitor, this leaves the office

and school solutions market wide
open for us to take aim and hit
new targets.

The targets for 2015 span a
wide array of business interests
and market segments. But
all are well within our scope.
Visionary leadership from the top
and a dedicated, skillful team
of managers, salespeople and
go-getters can only give us the
forward momentum we need to
release our arrows and hit our
mark again and again.

Forourpartnersand stakeholders,
2015 presents many challenges,
all of which we are already
prepared for. We've started the
year on a high, hitting healthy
numbers across our businesses
in the first quarter alone. As we hit
mid-year, our marksmanship only
gets better as we fly upwards to
another great year of continued
success and greater heights of
achievement.




A VIEW OF HOW WE DO BUSINESS

A VIEW OF HOW
WE DO BUSINESS

2014 started as a year of many
targets for Cosco Capital, Inc.
We ended the year with just as
many bull’s eyes. In fact, we even
exceeded most of our targets in
ways that made it a year of direct
hits and record breakers.

We doubled capital expenditure
to nearly 10 billion. In 2013, it
stood only at 3.5 billion.

Our consolidated revenue tally
stood at $98.79 billion for the
year, a 102% increase of $49.82
billion. Sustained organic growth
was the key to our growth in
consolidated revenues, as our
expansion for retail, real estate
and liquor distribution, along
with our strategic acquisitions
during the year in real estate and
specialty retail. Our 2014 ROI
ended on a high of 10.94%, up
from 10.32% in 2013.

We hit the high marks precisely
because we aimed high and kept
shooting.

In our retail business, Puregold
now has 233 stores, with an
additional 9 stores for S&R, for
a year-end revenue contribution
of P84.7 bilion, or an 84%
increase over last year’s P38.67
billion Puregold brings in 85.8
percent of revenue from the
retail segment. Consolidated
net income amounted to $4.52
billion, an increase of 77% over
last year’'s 1.97 billion.

The next few years in retail will
see us opening more Puregold
stores, and new Lawson

convenience stores, the result
of our partnership with Lawson
Asia Pacific, Inc. The first Lawson
convenience  store  already
opened in 2014.

Our malls, as part of our real
estate ventures, are a vital
connection to our consumer
markets. The opening of Fairview
Terraces, our co-development
with Ayala Land, Inc. was a
major achievement in 2014 and
introduced a viable contender
in the booming mall landscape
of Quezon City. The awaited
opening of our community malls
in Luzon, particularly in Nueva
Ecija, along with urban shopping
centers such as 999 Mall in
Binondo will only solidify our
command of all the segments
of the mall-going consumer
population.

All  these contributed to
impressive numbers, among
which is a 70% jump in our rent-
based income to P959 million,
boosted by the NE Pacific Mall
and Fairview Terraces — a 70%
increase over last year’s P563
million. Our real estate business
contributed P1.6 billion to the
Group’s consolidated revenue —
that’s a growth of 481 million
or 43% over last years $1.12
billion.

2014 acquisitions of Liquigaz
and Office Warehouse are big
shots skyward for our interests in
specialty retail. Office Warehouse
in particular is a big boost,
offering a one-stop shop supply
of office and school needs in its
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47 outlets. It’s the only store of
its kind in the country, with no
competition in sight, and now we
count it among our own.

Office Warehouse contributed
P820 million to our consolidated
revenue and P5 million to our
consolidated net income during
the 8 months between our
acquisition in April to December
31, 2014.

Liquigaz is another major player
in our specialty retail business. It
is the second largest supplier of
Liquefied Petroleum Gas (LPG)
in the Philippines, with more than
30% market volume. In Luzon,
Liquigaz is the No.1 supplier.
In 2014, Liguigaz contributed
B7.91 billion to our consolidated
revenue and P126 million to our
consolidated net income during
the 5-month period ending
December 31, 2014. Return
on Capital Employed hit 22.1%
and Return on Equity stood at
16.38% - both big gains on the
previous year.

For our liquor & spirits business,
Montosco, Inc. led the way with
distribution deals for VAT69 and
a host of other famous Scotch

whisky brands from global
distributor Diageo. Combined
sales form Montosco, Inc.,
Premier Wines & Spirits and
Meritus Prime Distributions, Inc.
combined for a total of P361
million. Consolidated revenue
contributions from this segment
amounted to P3.72 billion as
compared to only #1.82 billion
in 2013 — that’s a 104% increase
dueinlarge part to our aggressive
sales and marketing campaigns.
Net income contribution in 2014
stood at P603 milion, a 2%
increase from last year's 594
million.

Double-digit growth was
posted by all our businesses,
with consolidated net income
climbing 67% to P6.23 billion.
Net income attributable to equity
holders amounted to P4.027
billion, a 62% increase or $1.54
bilion more than last year’s
P2.48 billion.

Allin all, it was a year of shooting
up high to reach targets, marked
by a constant trajectory of
success. Numerous milestones
in each business can spell only
more opportunities and higher
growth numbers for 2015.

“All these contributed to
impressive numbers, among
which is a 70% jump in our rent-

based income to 959 million”

11
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GROCERY RETAIL

Shooting for the Sky

In the past 20 years, Cosco Capital has been
a company shot to the top by retail. Puregold
Price Club, Inc. has become a major player
in the supermarket and hypermarket retail
industry. At the end of 2014, Puregold Price
Club, Inc. counts 233 branches all over the
country, including 9 outlets of high-end S&R
Membership Shopping.

The Ayala Land co-development Fairview
Terraces featured Puregold as its
supermarket, instead of the Landmark
outlets commonly associated with its Makati
and TriNoma malls.

Incorporated in 1998, Puregold has led our
growth in retail, operating hypermarkets,
supermarkets and retail stores. Strong and
still growing consumer demand has pushed
revenues past targets and into record
numbers. 2014 Puregold market values
ended with a post of nearly 113 billion.
By year’s end, this helped push the retail
segment’s contribution of more than P84
billion in revenues and more than £4.5 billion
in net income.

Along with supermarket Puregold Junior,
discount store Puregold Extra, the 999
Shopping Mall in Binondo, the NE shopping
malls, Cosco Malls in Laguna, more
community malls in Nueva Ecija and the
upcoming Lawson convenience stores, we
now cater to all SECs across the country.

The Cosco-Lawson partnership in particular
will roll out 500 stores in the next five years.
A serious contender for the business
dominated by 7-Eleven and MiniStop,
LLawson will provide operations and product
development, while Puregold will handle
procurement and promotions.

Our acquisition of the NE Pacific Shopping
Centers Corp., owners of the NE Pacific Malll
in Cabanatuan City, makes us the dominant
player in Nueva Ecija.

Future retail plans include more branches,
much bigger than convenience stores, in
subdivisions meant to target buyers of small
list items.
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PUREGOLD

What is now becoming acommon
sight across Metro Manila and
the rest of the Philippines — the
Puregold logo emblazoned on
its chain of stores — began just
15 years ago in Mandaluyong
City. Back in 1998, it was a novel
idea. The one-stop shopping
location offering everything from
groceries to apparel to household
accessories and furniture — and
all at affordable prices — made
a deep mark in the industry.
Consumers immediately took
notice of this fresh approach.
Coupled with excellent service
and the high quality of products,
Puregold gave the established
names at the time plenty to worry
about.

Puregold Price Club, Inc. has
now become our signature
hypermarket format and our
biggest contributor to revenue
and gross profit. Our customers
range from retail customers to
small business owners who buy
by the bulk and re-sell in a wide
variety of formats - sari-sari
stores to mini-marts, cafeterias,

itinerant  sellers, restaurants,
bakeries and pharmacies.

At the time, in 1998, the
hypermarket ~ concept  was
indeed a fresh idea. But we took
it and ran with it farther than
anyone ever did.

For the next 10 vyears as
our Puregold Price Club of
hypermarkets began to spread
branches all over Metro Manila,
a new opportunity to reach out
to more consumers took hold.
Soon after, in 2008, Puregold
Supermarket Jr.  made its
entrance.

A much smaller store, Puregold
Jr. still carried a range of targeted
consumer items and a variety
of general merchandise, minus
wholesale operations. Situated
within the vicinity of urban hubs,
Puregold Jr. made it easier for
customers to troop to the stores
as much as several times a day,
as their needs dictated.

To sustain our rise in sales, we

opened even more opportunities
for growth. In 2010, Puregold
Extra made its debut, with
an even smaller format than
Puregold Jr. Featuring top-
seling brands and products
across all categories, Puregold
Extra functioned as a top-up
store in  small communities,
complementing the  sari-sari
stores already in place.

With the entry of Puregold
Jr. and Puregold Extra, the
company enjoyed not only a
boom in expansion, but also a
huge jump in overall sales and
visibility, making Puregold the
second largest hypermarket and
supermarket retailer by 2010, a
mere 12 years after we opened
our first branch.

To date, Puregold continues
to rise and expand, with new
stores opening and old names
being acquired, transformed
and absorbed into the Puregold
brand.

13
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Aiming Upward for Bigger Growth and Better Lives

Tindahan ni Aling Puring
Membership Program

Puregold is always looking
for opportunities to grow our
business. But helping others
is just as essential to our own
growth. It also lends itself to
an even greater cause — nation
building.

The Puregold Tindahan ni
AlingPuring (TNAP) customized
membership program, started
in 2003, was designed to
help MSME (Micro, Small
and Medium Enterprises)
entrepreneurs with incentives
whenever they purchase
stock for their sari-sari stores,
minimarts, karinderyas, catering
and other reselling formats.

Hitting the Numbers

These Puregold Ka-Asenso
members (as we call them)
are entitled to 2 types of
memberships that earn them
valuable points. The Green Card
gives members points when
they shop at any Puregold Price
Club or Puregold Extra branch.
They receive the Gold Card
when they reach a minimum
purchase of 1.3 million annually.
Additional Gold Card benefits
include:

e Gold Plus points and Gold
Rewards when they reach a
set purchase target

e  Gold WIN — Welfare
Insurance (a grant and
access to Accident, Death,
Disablement, Calamity
Insurance for Welfare
and Business Continuity)

An additional card, the “Perks
Card”, is a loyalty card program
that rewards points for shoppers
with every purchase at all three
formats - Puregold Price Club,
Puregold Junior and Puregold
Extra.

Selling Area of Puregold Price Club, Inc.

233 Total Puregold stores as of 2014
83 Junior Stores

29 Extra Stores

121 Price Club Stores

30k-50k SKUs at Puregold Price Club, Inc.
5k-8k SKUs at Puregold Jr.

1.5k-2k SKUs at Puregold Extra
3,000sgm

900sgm Selling Area of Puregold Jr.
400sgm Selling Area of Puregold Extra
1.3M

Purchase requirement for Gold Membership in TNAP
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A New Target. A Higher Trajectory.

In 2012, Puregold opened a
new chapter in our aim for an
even wider market presence
across consumer classes. We
acquired majority shares in

Kareila Management, which
owns S&R Membership
Shopping, a members-only

store modeled after similar
chains in the United States.

S&R is a valuable acquisition,
providing an expansive selection
of imported and local items that
cater to personal and business
needs. A wide selection of
premium wines and liquors
from all over the world are also
available, as well as quality
local pork, poultry, chilled beef,
seafood, fruits, vegetables and
breads delivered fresh daily.
Consumer  electronics  and
appliances, branded health and
beauty products are just some
of the other premium items on
S&R shelves.

At the time of its acquisition,
S&Ronlyhad 4 stores alllocated
in Metro Manila. Now S&R has
a total of 9 stores — with recent
branches in  Mandaluyong,
Cavite, Pampanga, Cebu and
Davao.

A Gold Membership Program
is open to individuals, allowing
them to save all year round on a
vast array of items and promo-
packaged bundles.

A Business Membership
Program is for licensed
business owners or managers,
directors or managers of
cooperatives and/or non-profit
organizations.

2014 also brought an
innovative chapter for S&R and
Cosco Capital — the creation of
the Quick Service Restaurant
(QSR) Group that deals with
food service.

As more and more families
began spending a long, leisurely
time checking off items on
their grocery lists, they would
also spend a lot of their time
at S&R having full meals. S&R
saw a huge opportunity and
established New York Style Pizza
in Puregold Subic and Puregold
Cubao. By the end of 2014, S&R
New York Style Pizza has a total
of 6 branches, with additional
branches at Fairview Terraces
in Quezon City, Marquee Mall
in  Pampanga, Filinvest Mall
in Alabang and Abreeza Mall
in Davao. More food service
branches are planned by the
QSR Group over the next 5 years.

For S&R’s next 5 years, we
will also be opening additional
branches as part of its 2 stores
per year plan. By 2020, there
will be 19 S&R Membership
Shopping warehouses and 31
QSRs.

15
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SPECIALTY
RETAIL

A Wider Range of Targets

Cosco Capital has always looked forward
to expanding its horizons, seeking out
bigger targets to hit. Specialty retail is one
of them.

In 2014, strong performance from our
acquisitions contributed more than P131
million in net income and more than B8
billion in revenues.

Part of our non-food segment, this
includes the distribution, housing and
marketing of goods such as liquefied
petroleum gas and office solutions.

Office  Warehouse was acquired in
early 2014, allowing us to diversity into
the everyday office solutions, school
equipment and technology product
business with its 47 stores placed across
the country.

Liquigaz Philippines, the second largest
supplier of LPG in the country, was
acquired through Canaria Holdings Corp.,
which is 90 percent-owned by Cosco and
10 percent-owned by PR Gaz, Inc. For
2014, net income for Liquigaz hit 126
million.

Liquefied petroleum gas is one of the most
profitable markets for business, with its
use virtually everywhere — in households,
restaurants, schools, hospitals, markets,
gas stations or any establishment that
augments its electricity use with LPG.

Our acquisitions of these two companies
further diversifies our interests, giving us a
wider arena — another target — and more
opportunities for company growth and
revenue.
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Established in 1995, Liquigaz
was a wholly owned subsidiary
of SHV Netherlands in 2014.

It is the second largest supplier
of Liquefied Petroleum Gas
(LPG) in the country, with more
than 30% market volume.
In Luzon, where its storage
facilities are housed, it is the
No. 1 importer. More than 60%
of the country’s imported LPG
comes from Liquigaz.

Liquigaz’s 12,500 MT storage
tanks, located at its main import
terminal in Mariveles, Bataan
is the biggest LPG import
facility in Luzon, and Liquigaz
is the only supplier capable of
receiving both refrigerated and
pressurized LPG cargo.

In 2014, Cosco
Inc. took aim at

Capital,
Liquigaz

and acquired it through our
90%-owned Canaria Holdings
Corp., providing us with an
opportunity to enter the LPG
wholesale business. Current
market share has jumped to
30% - a 23% jump from only
7% before being acquired by
Cosco Capital, Inc. After this
initial transition period, all signs
point clearly to an entry into the
downstream LPG retail market.

The acquisition of Liquigaz
is an important milestone, as
Cosco Capital envisions further
mergers and  acquisitions
of existing LPG refillers
and retailers, and even the
establishment of our own
LPG distribution and refilling
network.

In 2014, our acquisition of
Liquigaz made its impact, with

net income contributions of
126 million. This has been the
biggest year of Liquigaz since
its inception in 1996. A major
factor was the ability to quickly
fill the need in the market. As
one of our major competitors
in  Southern Luzon closed
down, Liquigaz stepped in to
purchase additional cargo as

supply.

Partnered with the reach of
Puregold branches, the LPG
end-user retail market clearly
signifies more opportunities
for growth and sets us on an
upward trajectory to hit more
targets on the horizon.

“Current market share has jumped to 30% -
a 23% jump from only 7% before being acquired
by Cosco Capital, Inc.”

17
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Liquigaz 5 business segments:

- Wholesale

- Autogas

- Cylinder

- Industrial

- Commercial

Infrastructure

Bataan Terminal

Located in Brgy. Alas-asin,
Mariveles, Bataan. Its 12,500
MT capacity can receive both
Refrigerated and Pressurized
cargoes. It is the biggest import
facility in the Philippines, making
Liquigaz the most reliable LPG
supplier.

North Hub

Strategically located in
Meycauayan, Bulacan, it will
serve our Metro Manila and
North Luzon customers.

South Hub

Located in Canlubang, Laguna, it
will support the growing demand
of South Luzon customers.
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Zeroing In on More Business

In 2014, Cosco Capital zeroed in
on a new target, one that would
open up new possibilities for us
in our specialty retail interests:
office and school equipment
chain Office Warehouse.

In May of 2014, Cosco Capital,
Inc. acquired 100 percent share
capital of Office Warehouse from
its owners, the Lorenzana family,
and took control of its 47 stores.

Since 1998, Office Warehouse
has been a provider and partner
consultant of small and medium
enterprises when it comes to
quality, cost-efficient and value-
adding office solutions.

With this move, Cosco Capital
extends its reach into non-food
consumer business, with Office
Warehouse as amajor acquisition
with huge potential for growing

new business and generating
added overall revenue. Its stores
are located in major business
districts throughout Luzon.

With its office and school
supplies, furniture and range
of technology products at low
prices, Office Warehouse is
another shot in the right direction
for Cosco Capital.

“Office Warehouse is a major acquisition, with huge
potential growing new business and generating
added overall revenue. Its stores are located in major
business districts throughout Luzon.”
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A VIEW OF HOW WE DO BUSINESS - LIQUOR DISTRIBUTION

LIQUOR
DISTRIBUTION

Hitting Our Mark

Our spirits and wine business for 2014 is
reason enough to celebrate. Double-digit
growth and a new tax regime introduced
the previous year allowed us to introduce
brands at surprisingly competitive prices,
thereby capturing more of the market.

The accessible prices have resulted in
stronger consumer purchase, with P603
million in net income and more than #4.84
billion in revenue contribution by year’s
end.

Continued patronage of our top alcoholic
brands including Cuervo, Absolut Vodka,
Johnnie Walker, Chivas Regal and Jim
Beam assure more and stronger growth
in years to come.
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Montosco, Inc. is Cosco Capital’s
liquor and spirits distribution
subsidiary. With Montosco, we've
made great strides into the brandy
and wine industry in the last few
years, aiming for high production
standards  and exceptional
marketing, and meeting both
winningly.

Founded in 2011, the company
is constantly seeking expansion
into  new territories, all the
while  maintaining cost-effective
production  and distribution
that keeps up with demands of
customers for their favorite brands
— from the premium level to the
most affordable ones. Effective
and dynamic teamwork among
the Montosco team allows it to
distribute exceptional products
at great value for money to our
customers.

Early in 2014, Montosco, Inc.
inked a deal with global liquor
company, Diageo, to distribute its
VATB9, one of the world’s largest
seling scotch brands in Metro

Manila and parts of Luzon. The
timing is right, as the blended
100% Scotch whiskey is at the
height of its popularity because of
its sweet, rounded flavor and rich
heritage of over a hundred years.

One of the highlights of 2014 is the
success of Alfonso Brandy from
Wiliams & Humbert.  Originally
awarded  distribution rights
covering only the greater Metro
Manila area, now Montosco is the
exclusive distributor for the whole
of Luzon. This wider audience
allowed consumers to trade up
to imported brandy, Alfonso being
the most affordable imported
brandy in its category. As a result,
year-end sales shot up to over
500,000 cases.

2014 also saw innovations
such as direct servicing to all
major key accounts, new direct
channel distribution to over 100
trade outlets, plus a transition to
new exclusive sub-distributors
with better down-line reach and
logistics structure. There was also

the efficient implementation of
promotions to trade, resulting in
less stock outs.

The partnership with Diageo itself
is ripe with possibilities for the
future. A global leader in alcoholic
beverages, Diageo has collection
of 100 Scotch, Irish, Canadian
and American whiskies including
the world’s biggest Scotch whisky
portfolio. It has 28 malt whisky
distilleries for famous brands such
as Johnnie Walker and J&B. lts
other brands include Bushmills
whiskies, Smirnoff, Ciroc and
Ketel One vodkas, Bailey's
Captain Morgan, Tanqueray and
Guinness.

With  this valuable potential
partnership, and more on the
horizon including more aggressive
above-the-line advertising and
marketing promotions, Montosco,
Inc. is sure to be a name to reckon
with in the liquor industry as it hits
its mark again and again.
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Meritus Prime Distributions, Inc.
is a prime subsidiary of Cosco
Capital and part of our new
attempts to capture the middle
market of wines and spirits.
Meritus is also the exclusive
Philippine distributor of Fundador
Brandy, a famous imported
brand from Spain.

Created in March 2010, it
began with the appointment

A VIEW OF HOW WE DO BUSINESS - LIQUOR DISTRIBUTION

of the exclusive Philippine
distributorship of Beam Global
Spirits & Wine and famous
Spanish import Fundador
Brandy.

Currently, Meritus is a significant
volume seller in the Domestic
and Duty Free outlets.

In 2014, Meritus included
Premium Wine in its category;

thereby expanding our portfolio
and partnering with notable
international partnerships include
the Treasury Wine Estates, the
world’s #1 listed wine company,
and DGB of South Africa.
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Even as we achieved more
revenue and market inroads
through Montosco and Meritus,
we shot our arrow even further
infield into the liquor industry with
Premier Wine and Spirits, Inc.

Premier Wine & Spirits, Inc. was
established in 1996 primarily
to distribute the now defunct
Seagram label — once the largest
distillers in the world. Today,
Premier is one of the leading
independent distributors of wine,
spirits, beer and other specialty
beverage brands in the country.

With a nationwide distribution
network run by a team of
dedicated sales and merchandise
people, we cover all channels
with on-premise and off-premise,
provincial and travel retail.

Premier now counts within its
portfolio some of the world’s

leading brands. International
brands include Chivas Regal
Scotch Whiskey, Glenlivet
Scotch, Martell Cognac, Absolut
Vodka, Jose Cuervo Tequila and
Jagermeister. Premier also carries
brands from Gruppo Campari,
Distell, Osborne and Heaven Hill.

Premier also distributes Mompo,
the country’s favorite mass wine,
along with Wolf Blass, Ruffino,
Marquez de Riscal and Vina
Santa Carolina.

Among our other world-famous
brands are Red Bull Energy Drink,
Budweiser Beer and Perrier
Sparkling Water.

Premier’s strength as a company
lies with its balanced portfolio of
premium brands and categories
— which is still expanding - giving
it a diverse consumer base and
consistently high demand. A great

distribution network guarantees
a supply presence that meets
that demand. Effective marketing
makes that availability visible
and a solid relationship with
brand owners means everyone
is passionate about building the
brand in order to give greater
value to customers.

In 2015, Premier Wine & Spirits,
Inc. will aim even higher, with
more premise and events driven
marketing and social media
efforts. Prospects are looking
good, with more double digit
growth seen across the board
as a result of integrated plans
for the many brands and their
distribution to an even wider
audience.

23



24

A VIEW OF HOW WE DO BUSINESS - REAL ESTATE

REAL ESTATE

Aiming for Higher Ground

Cosco Capital’s real estate business in 2014
was quite impressive. Posting a 21-percent
jump to P975 million to our rent-based
income against the previous year, it was
boosted by acquisitions of NE Pacific Mall
and the opening of Fairview Terraces Mall.

Year-end revenue contribution flew high
at more than 2.2 billion and net income
contribution at more than 974 million.

2015 plans include development of
properties in Urdaneta, Pangasinan and in
Laguna and Nueva Ecija. Other commercial
real estate ventures include shopping
hubs in the Subic Bay Freeport Zone and
community malls within Metro Manila and
parts of Central Luzon.

Our real estate group works hand in hand
mostly with retail, acquiring properties
and developing them for retail use. These
partnerships are strategically beneficial for
the company’s long-term goals with regards
to rental income and sustained revenue
once the malls or structures are operational.
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ELLIMAGC

PRIME HOLDINGS, INC.

In 2014, Elimac Holdings,
Inc., our flagship real estate
group, signed an agreement
of absolute sale for us to build
a community mall in Binan,
Laguna. It will be the company’s
second community mall
project. The first community
mall, in Marikina, was a lease
agreement with Rotonda
Development Corporation for a
7,168 sgm area.

Its portfolio now counts 26
properties in Metro Manila; 20
of these are now commercial
retail buildings, with 6 on
long-term lease arrangements
with  Puregold Price Club,
Inc. In the stages of planning

and development are 2 more
properties.

2014 also saw the opening of
Fairview Terraces, our second
mall co-development project
with Ayala Land, Inc. located
in the booming commercial
district of Quezon City. The mall
features a wide selection of
premium shopping, dining and
entertainment choices.

More commercial development
projects in the works will
make Ellimac one of the major
contributors to the continued
revenue growth of Cosco
Capital.

FERTUNA

HOLDINGS, CORP.

Fertuna Holdings Corp. is one
of the most valuable companies
among our real estate ventures
in Central Luzon.

Harbor Point, a co-development
with Ayala Land, Inc. is situated in
the economic boomtown of the
Subic Bay Freeport Zone. The
6.5 hectare mall development
is a registered Subic Bay
Freeport Enterprise operating
in the Freeport Zone. Now a

major shopping destination for
Central Luzon residents, largely
because of its tax and duty-free
importation  privileges  under
Republic Act 7277.

With  the establishment of
Harbor Point, Cosco Capital,
Inc. strengthens its position as
a leader in real estate in Central
Luzon, with more ventures to fly
swiftly in the future.

“2014
also saw
the opening
of Fairview
Terraces,
our second mall
co-development
project with
Ayala Land, Inc.”
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A VIEW OF HOW WE DO BUSINESS - REAL ESTATE

PATAGONIA

HOLDINGS, CORP.

The Bonifacio Global City is a
major real estate area in Metro
Manila,  steadily  attracting
commercial and  residential
developers in the last 20
years. Cosco Capital, Inc. is
one of those targeting its rich
landscape for possibilities for
growth. Through Patagonia
Holdings Corp., we acquired

7 parcels of land summing a
total land area of 1.3 hectares.

S&R Membership  Shopping
has operated a store at the Fort
and with a heightened inflow of
residential owners in the area,
will only be a source of greater
income in years to come.

NATIO

REALTY, INC.

Our successful real estate
ventures in the past opened up
new directions in which we took
aim. The 999 Shopping Mall,
located in the heart of Binondo,
Manila is one such venture.

A specialty mall, it is a modern
version of the well-loved tiangge
or flea market, with numerous

118

HOLDINGS, INC.

118  Holdings, Inc. was
established in November 2008,
and now owns 32,427 sgm of
land in Subangdaku, Mandaue,
Cebu, of which 25,253 sgm are
currently being leased by S&R
Membership Shopping.

individual  stalls of bargain
clothes and accessories being
the key features. The 999
Shopping Mall  immediately
became a dominating presence
in the retail division. Positioned
as a specialty mall, it caters
mostly to the bargain-hunters,
who surprisingly, are not only
confined to the CD markets.

2011 acquisitions include a
12, 464 sgm parcel of land in
Imus, Cavite. A one-storey retail
structure on the property now
houses over 60 tenants, with
Puregold Price Club, Inc. as its
primary lessee.
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NE

PACIFIC SHOPPING CENTERS CORP.

One of Cosco Capital’s major
acquisitions in 2014 was the
NE Pacific Mall. Located in
Cabanatuan City, the NE Pacific
Mall is widely seen as the
premium shopping destination
in the province of Nueva Ecija.

The 10-hectare mall houses
a supermarket, department

PURLE

PETROLEUM CORP.

Established to lease large-scale
tanking storage for fuel and
petroleum, it was established in
2009 and began operations in
December 2012. A 100% Filipino
owned and operated corporation,
it has adapted the best practices
of the oil industry, applicable
policies and procedures to ensure
safe and efficient operation of its
9 fuel tanks with total capacity
of 90 million liters and a 350 KL
CME storage tank.

Our fuel terminal also features
jetty facilities for bulk loading and

store, hardware and appliance
centers, restaurants and many
others. One of the key tenants
of the mall is its very own
Puregold Price Club, Inc.

NE Pacific Mall is a major
shot in the arm for our real
estate portfolio. It opens the
doors for new business in

unloading, two units’” mooring
buoy, water storage tank for fire
protection and maintenance and
a truck loading rack.

PPC stands by its corporate
policy which commits to manage
its business according to these
principles:
e Operation of facilities
and handling of petroleum
products in a manner that
protects the environment,
safety and health of
employees and the
general public

Nueva Ecija, creating a greater
demand from consumers
and business owners. This
demand strengthens as the
local economy improves, which
leads to a healthier business
atmosphere for entrepreneurs
who may wish to locate their
businesses  within  Cosco’s
commercial properties.

e Make safety, health
and environmental
considerations a priority
in our planning and
development of processes

e Economically develop
systems that will use
energy efficiently

e Counsel customers,
transporters and others in
the safe use, transportation
and disposal of petroleum
products and waste
materials

“A 100% Filipino owned and operated corporation, it
has adapted the best practices of the oil industry.”
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A VIEW OF HOW WE DO BUSINESS - OIL AND MINERALS

OIL AND
MINERALS

Shoot High. Aim Low.

In2013, Cosco Capitalwasthe Alcorn Gold
Resources Corp., before consolidating
our various businesses under a holding
company, Cosco Capital, Inc.

Our involvement with mining allows us to
pursue mineral, gas and oil exploration in
areas in Palawan and Eastern Visayas.

Currently, our copper and gold mining
assets in lloilo are being furthered by
a wholly owned subsidiary after our
restructuring. Positive results are being
expected in this field, which will then
lead to increased capital inflow to further
support this venture.
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Alcorn Petroleum and Minerals extraction activities in Palawan A favorable result of these
Corporation was organized areaandEasternVisayasregion exploration activities will lead
to target exploration and has proven advantageous to progressive steps toward
development of Cosco’s in forging partnerships with further development of this
interests in oil and mining Vale Exploration Philippines, mining asset.
business activities. a subsidiary of Brazilian

Mining Company. Vale has
The company’s portfolio now begun drilling at Cosco’s
of participating interests in copper exploration tenement
petroleum exploration and in Concepcion, lloilo.



2014 RESULTS AND ACHIEVEMENTS

2014 Results and
Achievements
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an agreement to pur-
chase signed on Feb-
ruary 18, 2014.

On May 16, 2014
Cosco Capital, Inc.
entered into a 5 bil-
lion Corporate Notes
Facility Agreement
with syndicate of insti-
tutional lenders com-
posed of banks and
insurance companies.
The facility consists of
seven (7) year and ten
(10) year notes. The
funds will be used for
strategic  acquisition
and general corporate
notes.

On June 11, 2014
Cosco Capital, Inc.
and its subsidiary, Al-
corn Petroleum and
Mining  Corporation
entered into Deed of
Assignment of rights
and interest over Ser-
vice Contracts includ-

ing transfer of assets,
privlege duties and
obligations.

On June 12, 2014,

Puregold entered into
a joint venture agree-
ment with Lawson
Asia Pacific Holdings
PTE. LTD. and Law-
son, Inc. (Lawson)
both engaged in the
operation of conve-
nience stores in Ja-
pan and other Asian
countries, to establish
a Joint Venture com-
pany that will operate
convenience stores in
the Philippines. The
plan is to build 500
stores over the next 5
years. The first 200 will
be company-owned
with the rest licensed
as franchises. The first
Lawson convenience
store opened in Feb-
ruary 2014.

On June 27, 2014,

our Board of Direc-
tors of Cosco Capital,

Inc. declared and ap-
proved the payment
of cash dividends
amounting to P0.06
per share payable to
all qualified stock-
holders as of the re-
cord date of July 11,
2014 payable on July
28, 2014.

On July 21, 2014,
Canaria Holdings
Corporation, a Phil-
ippine registered
corporation which
is 90%-owned by
Cosco  Capital,Inc.
entered into a Deed
of Assignment with
PR Gaz, Inc. for the
acquisition of 100%
equity in Liquigaz
Philippines involving
a total consideration
of about B3.456 bil-
lion.

On December 18,
2014, our Board of
Directors declared
and approved the
payment of cash divi-
dends amounting to
P0.08 per share pay-
able to all qualified
shareholders as of the
record date of Janu-
ary 12, 2015 payable
on February 5, 2015.
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CONSOLIDATED REVENUE & NET INCOME

2014 2013
Consolidated revenue 08,786,743,840 48,976,139,063

Consolidated net income 6,235,501,639 3,731,205,509

On the same date,
our Board of Direc-
tors gave its approval

to buy back the Com- REVENUE CONTRIBUTION
pany’s shares up to

i BY BUSINESS SEGMENT
1.00 bilion or ap-

million shares within
one year from the ap- Grooel’y Reta”mg 84,697,3%,792 46,024,322,583

proval or until Novem- Real Estate and Property 1,605,227,036 1,124,322,373
ber 4, 2015. As of Leasing
December 31, 2014,
the Company already Liquor Distribution 8,717,052,727 1,824,794,964
bought back 472,200
shares with acquisition

cost of $3,963,490 Specialty Retail 8,726,666,724 -
and was classified in \_ )
the Company’s book
as treasury shares. SEGMENT OPERATING HIGHLIGHTS
2014 was a year of
outstanding numbers REVENUE CONTRIBUTION
and targets that were BY BUSINESS SEGMENT
hit repeatedly and
convincingly, inargu- 2014 2013
ably the best year ever B
for Cosco Capital, Inc. Grocery Retailing 84,697,390,792 73,177,209,023
Double-digit  growth Real Estate and 2,209,728,368 2,154,284,847
on all fronts, increases Property Leasing
in our net income — up
67% to B6.23 billion; Liguor Distribution 4,840,817,814 3,564,971,065
and in our revenue — : :
Ity Retail
Up 102% to P98.79 Specialty Retai 8,726,666,724
billion. N\ J

Remarkable results of
stellar work by man-
agement, sales, mar-
keting and executive
teams make up the
bow that launched
these arrows that hit
all our targets in 2014.

2015 is an even big-
ger challenge. But we
all know we can reach
even further to attain
even greater success.
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Our Greatest Feat

A Fair View to a Great Target

Fairview Terraces is a sprawling
P5 billion mixed-use commercial
complex in the suburbs of
Quezon City, the largest city in
Metro Manila. It is the second
co-development  of  Cosco
Capital, Inc., made through
Elimac Prime Holdings, with
Ayala Land, Inc. and the third
mall to rise within the booming
business area of what is often
lovingly referred to as “Far View”
even by QC residents.

The mall stands on 5.8 hectares
along Quirino  Highway in
Novaliches, Quezon City, in
between the entrance to a major
subdivision and the decades-old
transmitter of FM station DZRJ
or Rajah Broadcasting.

Ofallthe developments within the
area, Fairview Terraces is seen
as the one that fully embraces
the natural landscape with its
green design. Decades-old
trees are kept intact, including
a huge mango tree that anchors
the Central Garden, instead of
being cut down to make way for
concrete foundations. In fact,
there are 2 mango trees, a santol
tree and a full-grown balete tree.
Instead of moving them, the
architects designed and built the
structures around the spaces
the trees occupy, creating a
perfect balance of nature and
structure. It also gives Fairview
Terraces an organic feeling of
oneness with the natural, leafy
green environment of the area.

The vast number of trees in the
heart of the mall also makes
for relaxed alfresco dining.
The network of branches and
leaves gives fresh air and natural
protection from the hot sun. An
open area at the topmost floor
also gives shoppers, especially
children, ample space to relax
and play.

Fairview Terraces has 68,700
sgm of leasing space and
10,000 sgm in a soon-to-rise
corporate center. Right now, 420
establishments from dining to
shopping to electronics offering
brands both local and foreign are
housed in the complex including
a Puregold Price Club, Inc.,
which is something new for the
company, since Ayala malls are
usually serviced by Landmark
supermarkets. A New York Style
Pizza developed by the Quick
Service Restaurant (QSR) Group
also began serving customers
a few months after the mall
formally opened to the public.

With nearly 200,000 households
in the Novaliches area alone
straddling the ABC market,
Fairview Terraces promises a
great example of how we can
partner with other developers
in creating opportunities  for
the company to target bigger
segments of the population in
the future.

OUR GREATEST FEAT

“Of all the
developments
within the area,
Fairview
Terraces
Is seen as
the one that
fully embraces
the natural
landscape
with its green
design.”
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NE

PACIFIC MALL
Targeting the North

The strength of Cosco Capital,
Inc. has always been our ability
to marry our business interests
and to mine it for growth
opportunities.

Last year, we aimed for a wide
range of targets, but did it, so
to speak, with fewer shots fired
into the air — with a consolidated
effort that bears multiple benefits
across segments.

Such is the NE Pacific Mall,
operated by the NE Pacific
Shopping Centers Corporation
(NEPSCC) and acquired by
Cosco Capital, Inc. in March of
2014.

NE Pacific Mall is considered a
premiere shopping, dining and
entertainment destination. It is
the biggest and most popular
mall in Cabanatuan City, which
is considered the economic and
financial center of Nueva Ecija
and its largest city. It sits on 10
hectares of prime real estate,
with a floor area of 35,000
square meters and a leasable
area of 23,000 square meters.
Housing over 400 brands and
businesses  spanning  food
and non-food specialty retail,
electronics and  appliances,
arcades, banks, government
satellite offices, gaming arcades,
cinemas and a supermarket, it
attracts a considerable following
among the local population and
visiting Manilefos.

NE Pacific Mall is a boon to our
real estate and retail segment
— a Puregold Price, Club Inc.
is the main tenant and a key
contributor not only to retail

income but to consumer traffic
for the entire mall.

The 2014 calendar of NE Pacific
Mall was filled with high-traffic
activities several times a month,
filing the mall’s different activity
areas — the atrium, the Cinema
and the parking and exterior lots
with huge crowds.

NE Pacific Mall was, and still is,
a major promotional destination
for media giants ABS-CBN and
GMA. Contract artists from these
two networks regularly make a
stop at NE Pacific Mall during
road shows promoting their
TV shows, music and movies.
The Cinema also doubles as
an event venue for seminars,
contests and graduations.

But it is the NE Pacific Mall
Atrium that is the most booked
venue for events. Brands
launched new products and
promos almost monthly. The
annual Miss Nueva Ecija is
just one of the many beauty
pageants held at the atrium.
The NE Pacific Idol, a talent
showcase also attracts fans
from all over Nueva Ecija for
many weeks during auditions all
the way to the grand final phase.
Red Cross and the Girl Scouts
of the Philippines would also
hold bloodletting and investiture
activities here.

But NE Pacific Mall is just one
of many properties owned
by NEPSCC. Our acquisition
extends to their other existing NE
supermarkets including those
in San Jose and Cabanatuan,
both in Nueva Ecija; Baliwag,

Bulacan; Baler, Aurora and

Santiago, Isabela.

The commercial properties with
existing buildings are also in
the same areas in Nueva Ecija,
Aurora and Isabela. Three
of these properties will be
converted into community malls.

The NE Pacific Mall embodies
our business strategy of opening
doors through real estate and,
once opened, hitting the target
market with the power of retail.
This is something we have been
doing, and will continue to do
so, all over the country in the
very promising years to come.
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The market for Liquefied
Petroleum Gas (LPG) has always
been big in the Philippines. In
urban and rural communities,
it is still widely prevalent. LPG’s
importance for cooking and
lighting became especially felt
in the power crisis of the early
1990s, when rotating power
outages of up to 6 hours would
regularly cast the countryside
and Metro Manila into darkness.
Candles, rechargeable lamps and
generators enjoyed brisk sales.

Ironically, more than 20 years and
three presidents later, Mindanao
still suffers from relatively long
and fairly regular power outages.
The Philippines still holds the
unwanted distinction of having
one of the highest electricity rates
in Asia and the world. Add to this
the ageing coal power plants
and the long dry seasons that
push down dam water levels and
compromise hydroelectric supply
— no wonder LPG continues to
be a highly valuable and sought-
after commodity.

In 2014, Cosco Capital, Inc.,
through our Canaria Holdings
Corp., entered this high-demand

market by acquiring the nearly 2
decades-old Liquigaz Philippines
from SHV Netherlands.

Liquigaz has the biggest import
facility in the country, is the
second largest supplier of LPG,
and now holds more than 30%
market volume. In Luzon, it is the
No. 1 supplier.

Liquigaz represents a huge
opportunity to aim higher in the
field of specialty retail through the
downstream LPG business. With
a yearly demand, now currently
at 1.2 million metric tons, that
could only go higher, Cosco
Capital, Inc. is in the midst of a
major breakthrough in the LPG
distribution and reselling network.

So far, Liquigaz has contributed
substantially with net incomes
of $126 million. The next target
in our sights: to increase
distribution in the Visayas and
Mindanao regions with more
supply terminals.

LPG has always been big in the
Philippines. Now, with Liquigaz, it
will be big for us as well.

OUR GREATEST FEAT

“So far, Liguigaz
has contributed
substantially
with net
incomes of
P126 million.
The next target
in our sights:
to increase
distribution
in the Visayas
and Mindanao
regions with
more supply
terminals.”
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Setting Our Sights on 2015

In the past few years, Cosco
Capital, Inc. has made sizable
strides in the retail industry.
Puregold in particular is now a
household name and played a
major hand in the evolution of
the competitive world of retail.

The swift rise in the number
of Puregold stores in recent
years, showing up in its many
guises and sizes, including
Puregold Jr. and Puregold Extra
continuously caught a lot of the
public by surprise. It also fueled
recognition that this really was
a brand on the way up. And up
we went indeed.

So it was but natural that our
strategy all these years revolved
in big part around the Puregold
name and led by retail, where
we were strongest. Where we
want to go, Puregold leads the
way.

Our innovative strategy saw us
buying real estate to establish
and spread our Puregold brand
of retail stores. With Puregold
established in the area, within
this community mall, we would
then lease out space to a wide
array of tenants. This not only
brings Puregold closer to our
target markets, but leads to
economic development within
the community. Jobs are
produced, tenants get space
that guarantee high consumer
traffic, we earn rent income
from the tenants, capital is

spread around and everyone
benefits.

This  retail platform,  with
community malls of around
5,000-8,000 sgm areas, and
Puregold as the main tenant,
also posits big for our real estate
ventures as the value of the lots
increase with all the economic
activity we create.

Our retail success allows us
to further our goals for our
other businesses, which are all
posting double-digit growth on
their own. Our liquor and wine
retail and distribution segment
will continue to bring in more
internationally-known  brands
for an expanding market craving
for more diverse options.

The development of real estate
will continue as we seek more
spaces, more opportunities to
acquire existing retail outlets
which have seen better days,
thus giving new life to the
communities where they are
situated. In the process, like
always, we renew the economic
life of that community with
space for new tenants, new
entrepreneurs with franchises
or new stores who want to
succeed in business.

In the specialty retail segment,
we will continue to develop
Liquigaz, now poised to fly
higher as we open our terminal
in Quezon for Southern Luzon

and possibly Visayas and
Mindanao. Office Warehouse,
our other specialty retail
platform, now has 48 stores.
It is to be expected that even
more will be opened.

2014 ended with the best
consolidated results for all our
businesses. More stores, more
properties, a wider distribution
foragreater number of wines and
spirits, continued exploration for
minerals, gas and oil have all
given us unprecedented growth
in numbers and reach.

2015 should be the same. But
then, it ought not to be, for 2015
could be much, much bigger.

That is what we at Cosco
Capital, Inc. are aiming for.
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Lucio L. Co
60, Filipino, Chairman of the
Board

Mr. Co has been a Director of the
Company since October 1997.
Mr. Co has been duly elected to
hold office as Director for one
year and until his successor is
elected and qualified.

He also serves as Chairman of
Puregold Price Club, Inc. and
Da Vinci Capital Holdings, Inc.
(both publicly-listed companies),
CHMI Hotels and Residences,
Entenso Equitites, Inc., Liquigaz
Philippines  Corporation, NE
Pacific Shopping Centers
Corporation,  Puregold  Duty
Free (Subic), Inc., San Jose City
| Power Corp., Union Energy
Corporation, Puregold Finance,
Inc., Puregold Realty Leasing
& Management, Inc., and
Alcorn Petroleum and Minerals
Corporation. He is the Chairman
and President of Union Equities,
Inc., Bellagio Holdings, Inc.,
Canaria Holdings Corporation,
Elimac Prime Holdings, Inc.,
Forbes Corporation, Invescap
Incorporated, P.G. Holdings,
Inc., Puregold Duty Free, Inc.,
Puregold Properties, Inc., PPCI
Subic Inc., Pure Petroleum Corp.
He is also Director of Philippine
Bank of Communications
(publicly-listed company),
118 Holdings, Inc., Catuiran
Hydropower Corporation, lllido

Management Corporation,
Kareila Management
Corporation, LCCK & Sons
Realty, Inc., Meritus Prime
Distributions, Inc., Montosco,
Inc., Nation Realty, Inc.,

Patagonia Holdings Corp. and
Premier Wine and Spirits, Inc.
He is a member of the Board of
Trustees of Adamson University.

He has been an entrepreneur for
the past 40 years.

Leonardo B. Dayao
71, Filipino, President

Mr. Dayao has been a Director
and \Vice-Chairman of the
Company since October 1997
and elected as President on
June 2010. Mr. Dayao has been
duly elected to hold office as
Director for one year and until
his successor is elected and
qualified.

He is currently Chairman of
PSMT  Philippines, Inc. and
Chairman and President of
Fertuna Holdings Corp. and
Vice-Chairman  of  Liquigaz
Philippines Corporation. He is a
President and CEO of Catuiran
Hydropower Corporation and
San Jose City | Power Corp. He is
a President of Alcorn Petroleum
and Minerals  Corporation,
Cosco Capital, Inc. (publicly-
listed company), CHMI Hotels
& Residences, Inc., Puregold
Duty Free (Subic), Inc., Puregold
Finance, Inc. and Union Energy
Corporation. He is a Vice-
President of 118 Holdings, Inc.,
Alerce Holdings Corp., Bellagio
Holdings, Inc., Ellimac Prime
Holdings, Inc.,, KMC Realty
Corporation,  Puregold  Duty
Free, Inc., Puregold Properties,
Inc., Union Equities, Inc. and
VFC Land Resources, Inc. He is
a Director of Philippine Bank of
Communications (publicly-listed
company), Entenso Equities
Incorporated, Nation Realty, Inc.
and Puregold Realty Leasing &
Management, Inc.

He received a Bachelor of
Science Degree in Commerce
from the Far Eastern University.
He is a Certified Public
Accountant and has completed
Basic Management Program at
Asian Institute of Management
and earned units in MBA from
University of the Philippines-
Cebu.

THE BOARD OF DIRECTORS

Susan P. Co
57, Filipino, Director

Mrs. Co was elected Director
of the Company on August
30, 2013. Mrs. Co has been
duly elected to hold office as
Director for one year and until
her successor is elected and
qualified.

Mrs. Co is currently one of the
Directors of Puregold Price
Club, Inc. and Philippine Bank
of Communications (both
publicly-listed companies).
She also serves as Treasurer
for the following companies:
Alcorn Petroleum and Minerals
Corporation, Bellagio Holdings,
Inc., Luis Co Chi Kiat Foundation
Luk Foo International Cuisine,
Inc., NE Pacific Shopping
Centers Corporation, Puregold
Finance, Inc., PPCI Subic Inc.,
Union Energy Corporation and
Union Equities, Inc. She is also
Director of 118 Holdings, Inc.,
Blue Ocean Holdings, Inc.,
CHMI Hotels & Residences,
Inc., Ellimac Prime Holdings,
Inc., Forbes Corporation, Kareila
Management Corporation,
KMC Realty Corporation, lllido
Management Corporation,
League One, Inc., Meritus
Prime Distributions, Inc.,
Montosco, Inc., Nation Realty,
Inc., Patagonia Holdings Corp.,
Puregold Duty Free (Subic), Inc.,
Premier Wine and Spirits, Inc.,
P.G. Holdings, Inc., Puregold
Duty Free, Inc., Puregold
Properties, Inc., Puregold Realty
Leasing & Management, Inc.,
Pure Petroleum Corp. and San
Jose City | Power Corp.

Mrs. Co received a Bachelor of
Science Degree in Commerce
from the University of Santo
Tomas.
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Atty. Eduardo F. Hernandez
85, Filipino, Director

Atty. Hernandez is one of the
incorporators of the Company.
He serves as Chairman of the
Board from 1987 to 2012 and
Company President from 1987
to 2010. Atty. Hernandez has
been duly elected to hold office
as Director for one year and until
his successor is elected and
qualified.

Atty. Eduardo F. Hernandez
is one of the incorporators
of the Company. He served
as President of Alcorn Gold
Resources  which became
Cosco Capital, Inc. where he
was been duly elected to hold
office as Director for one year
and until his successor is elected
and qualified. He is a Senior
Counsel of Romulo, Mabanta,
Buenaventura & Sayoc Law
Office. Atty. Hernandez obtained
his Law Degree in the University
of the Philippines in 1953. He
served as Supreme Court Bar
Examiner in Civil Law in 1968 and
in Commercial Law in 1982. He
was likewise a former President
of the Philippine Bar Association
and also served as Regent of the
University of the Philippines. He
is presently the Chairman of the
Philippine Petroleum Association
of the Upstream Industry (Oil &
Gas), Inc. He is also the author
of various law books such as: (a)
Landowners’ Rights published
in 2002, (b) Philippine Admiralty
and Marine Law, published in
2006.

Levi Labra
57, Filipino, Director

Mr. Levi Labra will hold office as
Director for one year and until
his successor is elected and
qualified.

Mr. Labra was the former
Director for Customer Business
Development for Asia Pacific
Region of Procter and Gamble

Distributions, Inc. He was with
P&G for 35 years and involved
himself in sales management,
distributor operations, logistics,
forecasting, among others. He is
a graduate of University of San
Carlos with a Bachelor of Science
in Business Administration.

Oscar S. Reyes
69, Filipino, Independent
Director

Mr. Reyes has been duly elected
to hold office as Independent
Director for one year and until
his successor is elected and
qualified.

His other positions are: member
of the Advisory Board of the
Philippine Long Distance
Telephone  Company (PLDT)
and of the Board of Directors
of the Bank of the Philippine
Islands, Pepsi Cola Products
Philippines, Inc.  (Chairman),
PLDT Communications and
Energy Ventures, Inc., Basic
Energy  Corporation, and
Sun Life Financial Phils., Inc.,
Grepa Life Funds and Sun Life
Prosperity Funds, among other
firms. He is a Director of Manila
Electric Company where he also
holds the position of President
and Chief Executive Officer.
He is also the President of
Meralco PowerGen Corporation
and Chairman of Meralco
Industrial Engineering Services
Corporation (MIESCOR), CIS
Bayad Center, Meralco Energy,
Inc. (MEI), Redondo Peninsula
Energy, Inc., and PacificLight
Pte. Ltd. He is a member of
the Board of Trustees of One
Meralco Foundation, Inc.,
Pilipinas Shell Foundation, Inc.,
SGV Foundation, Inc. and El
Nido Foundation, Inc.

Mr. Reyes served as Country
Chairman of the Shell
Companies in the Philippines

and  concurrently  President
of Pilipinas Shell Petroleum
Corporation and  Managing

Director of Shell
Exploration B.V.

Philippines

He completed his Bachelor of
Arts degree in Economics at the
Ateneo de Manila University in
1965 (Cum Laude) and did post-
graduate studies at the Ateneo
Graduate School of Business,
Waterloo Lutheran University and
the Harvard Business School.

Robert Y. Cokeng
63, Filipino, Independent
Director

Mr. Cokeng has been duly elected
to hold office as Independent
Director for one year and until
his successor is elected and
qualified.

He also serves as a director and/or
officer in the following companies:
Chairman, President and CEO —
F&J Prince Holdings Corporation
(PSE-Listed Company); President
and CEO-Magellan  Capital
Holdings, Corp.; President and
CEO-Magellan  Utilities  Dev’t.
Corp.; Chairman, President and
CEO-Consolidated Tobacco
Ind. of the Phils.; Chairman and
President—Center Industrial and
Investment, Inc.; Chairman-
Pointwest  Technologies Corp.
and Pointwest Innovations Corp.;
Chairman-Exec. Committee -
Business Process Outsourcing
International;  Chairman-IPADS
Developers, Inc. He was also
the Senior Investment Officer
and Philippine Country Officer of
International Finance Corporation
(World Bank Group) from 1976 to
1986. He worked on investments
in East Asia from Washington
D.C. Headquarters and from
Regional Mission for East Asia
located in Manila. He graduated
Magna Cum Laude in Ateneo
de Manila University with degree
of Bachelor of Arts Economics
Honors Program. He also
earned his Master in Business
Administration in Harvard
University with High Distinction
and elected a Baker Scholar.
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THE MANAGEMENT TEAM

MANAGEMENT TEAM

PUREGOLD PRICE CLUB INC.

FROM LEFT TO RIGHT: Ferdinand Vincent P. Co - Marketing Director, Antonio E. Delos Santos Il - Operations
Head, Teodoro A. Polinga - Comptroller (Assumed position April 1, 2015), Elvira D. Gutierrez - Senior Manager,
HRD, Elbert I. Balcos - Senior Manager, Information Technology, John Marson T. Hao - Vice-President for Investor

Relations, Denise Maria D. Carolino - Vice-President for Administration, Anabelle SJ Kahiwat - Senior Audit
Manager

S&R MEMBERSHIP SHOPPING

FROM LEFT TO RIGHT: Anthony G. Sy - President, Justine P. Co - Division Merchandise Manager,
Gisela R. Altura - Comptroller, Susan P. Co - Vice-Chairman, Clonita S. Chico - Vice-President for
Human Resources, Gwen Lourdes G. Lim - Vice-President for Buying, Kelly Eugene Ricks - Vice-
President for Business Development
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MONTOSCO INC.

FROM LEFT TO RIGHT: Ma. Cristina Aguila - Jr. Accountant, Catherine Cai - Brand Manager,
Belen Lim - On Trade Channel Manager, Regina Jane Chua - Sales Manager, Janelle Uy -
General Manager, Imelda Lacap - Finance Manager

MERITUS PRIME DISTRIBUTIONS INC.

FROM LEFT TO RIGHT: Imarie Ong - Marketing Specialist, Camille Clarisse P. Co - Trade
and Marketing Manager, Risharlyn Uy - Sales and Admin Manager, James Yulo - Distribution
Manager

41



42

THE MANAGEMENT TEAM

PREMIER WINE AND SPIRITS INC.

FROM LEFT TO RIGHT: Ma. Felicitas Sorio - Import Manager, Mary Demetillo - Chief Financial
Officer, Jose Paulino Santamarina - President, Michael Sanvictores - Sales Manager,

Steve Bagbagen - Accounting Manager

LIQUIGAZ

FROM LEFT TO RIGHT: Jerome D. Fontanos - Vice-President for Operations,

Ifigo Golingay - President and CEO, Julieta S. Albafio - Chief Financial Officer,
Edward P. David - Vice-President for Sales and Marketing, Omar Dayao - Treasurer



COSCO CAPITAL, INC. 2014 ANNUAL REPORT

OFFICE WAREHOUSE

FROM LEFT TO RIGHT: Marilyn Bernardo - Logistics Head, Dino Nifio Navarro -
Area Manager, Iraida De Guzman - President, Nady Sauza - Finance Head,
Grace Manabat - Merchandising Head

REAL ESTATE (DEVELOPMENT/LEASING/MANAGEMENT)

FROM LEFT TO RIGHT: Jasmin Tamayo - Billing and Collection Manager, Joan Justo - Leasing Manager, Girlie Sy - Admin and
Finance Manager, Jun Lucero - Technical and General Services Manager, Herbert Lanip - Accounting Manager, Ruth Feril -
Leasing Manager, Dante Chua - President, Monalisa Capule - Marketing Manager, Maripaz Ching - Accounting Manager,
Jess Cunanan - Senior Leasing Manager, Ruth Roy - Operations Manager, Rosell Cabildo - Finance and Admin Manager,
Alfred Chen - Lease Admin Manager
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COSCO CAPITAL TEAM
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FROM LEFT TO RIGHT: Omar Dayao - Financial Planning Officer, Leonardo B. Dayao - President, Mary Ann Viloria - Admin
Officer, Gerardo Teofilo, Jr. - Assistant Comptroller, Karrina Caritativo - Corporate Communications Assistant, Wyomia
Guevarra - HR Manager, Belinda Gerona - Admin and Accounting Manager, Darlene Mae De Guzman - HR Officer, Teodoro
Polinga - Comptroller, Atty. Jose Santos - Corporate Secretary, Atty. Andres Santos - Legal Counsel, Atty. Candy Dacanay-
Datuon - Assistant Corporate Secretary / Compliance Officer
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The Board approved the
Company’s Corporate
Governance Manual on October
20, 2010 to monitor and assess
the level of the Company’s
compliance with leading
practices on good governance
as specified in  Circulars
issued by the Securities
and Exchange Commission
(SEC). Aside from establishing
specialized  committees  to
aid in complying with the
principles of good corporate
governance, the manual also
outline specific investor’s rights
and enumerates  particular
duties expected from the
Company’s Board members,
officers and employees. It also
features a Disclosure System
which highlights adherence to
the principles of transparency,
accountability and fairness.

An office of the Compliance
Officer is tasked with the
formulation of specific
measures to determine the
level of compliance with the
Manual by the Company’s
Board members, officers
and employees. To date, the
Company has not encountered
any deviations from the
Manual’'s  standards. Atty.
Candy H. Dacanay-Datuon
is the appointed Compliance
Officer of the Company.

To increase the awareness and
deepen the appreciation of
complying with best practices
of good corporate governance,

OUR CORPORATE GOVERNANCE

CORPORATE
GOVERNANCE

the Company Directors and
Officers are attending Corporate
Governance Seminars
conducted by  accredited
providers of the SEC.

Further, pursuant to the
Company’s Corporate
Governance Manual, the

Company’s Board has each of
the following committees:

Audit Committee

The Company’s Audit
Committee is responsible for
assisting the Company’s board
in its fiduciary responsibility
by providing an independent
and objective assurance to its
management and shareholders
of the continuous improvement
of its risk management, control
an governance processes.

The Audit Committee reports
to the Company’s Board. The
Audit  Committee  Chairman
is Mr. Oscar S. Reyes,
Independent  Director, and
members are Lucio L. Co and
Leonardo B. Dayao.

The Company has an Audit
Charter approved by the Board
of Directors on July 1, 2013.
Every end of the year, the
Company discusses audit plan
with its external auditor.

Compensation Committee
The Company’s Compensation

Committee is responsible for
objectively recommending

a formal and transparent
framework of remuneration and
evaluation for the members
of the Company’s Board and
the Company’s key executives
to enable them to run the
Company successfully.

The Remuneration and
Compensation Committee
reports directly to the

Company’s Board and is
required to meet at least once
a year. The Remuneration and

Compensation Committee
consists of Lucio L. Co
as Committee Chairman,

Leonardo B. Dayao and Atty.
Eduardo F. Hernandez as
members.

Nomination Committee

The Company’s Nomination
Committee is  responsible
for providing the Company’s
shareholders with an
independent and  objective
evaluation and  assurance
that the membership of the
Company’s Board is competent
and will foster long-term
success and competitiveness.
The Nomination Committee

reports directly to the
Company’s Board and is
required to meet at least

once a year. The Nomination
Committee consists of Susan
P. Co as Committee Chairman,
Leonardo B. Dayao and Levi B.
Labra as members.
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CORPORATE
DIRECTORY

Puregold Price Club, Inc.
No. 900 Romualdez St.,
Paco, Manila

Tel. No.: (632) 522-8801 to 04

S&R Membership Shopping
32nd Street 5th Avenue
Bonifacio Global City,

Taguig City

Tel. No.: (632) 888-0433

PG Lawson Company, Inc..
No. 900 Romualdez St.,
Paco, Manila

Tel. No.: (632) 524-4451

Office Warehouse, Inc.
Lot 1 Bk 13

E. Rodriguez Jr. Ave.,
Quezon City

Tel. No.: (632) 437-5680

Liquigaz

3/F NOL Tower, Commerce
Avenue Madrigal Business Park,
Ayala Alabang, Muntinlupa City,
1780 Philippines

Tel. No.: (632) 771-0560

Montosco, Inc.

Unit 1501 Federal Tower,
Dasmarinas St.,
Binondo, Manila

Tel. No.: (632) 243-5069/
243-8343

Meritus Prime Distributions,
Inc.

Unit 704 Federal Tower,
Dasmarifas St., Binondo,
Manila

Tel. No.: (632) 242-0635/
5242-0645

Premier Wine and Spirits,
Inc.

Gate 1, Tabacalera Compound,
No. 900 Romualdez St.,

Paco, Manila

Tel. No.: (632) 524-2117/
24-2165

Ellimac Prime Holdings, Inc.
2/F Tabacalera Bldg. 1,

No. 900 Romualdez St.,

Paco, Manila

Tel. No.: (632) 522-8801 to 04

118 Holdings, Inc.

No. 900 Romualdez St.,
Paco, Manila

Tel. No.: (632) 522-2312/
523-8633/523-8635

Patagonia Holdings Corp.
No. 900 Romualdez St.,
Paco, Manila

Tel. No.: (632) 522-2312/
523-8633/523-8635

Nation Realty, Inc.

900 Romualdez St.,
Paco, Manila

Tel. No.: (632) 522-2312/
523-8633/523-8635

Fertuna Holdings Corp.

Rizal Highway cor. Magsaysay
Ave., Subic Bay Freeport Zone,
Zambales

Tel. No.: (632) 522-8801/
522-8802 to 04

Pure Petroleum Corp.

Lot Adjacent to Baton Wharf,
Subic Bay Freeport Zone,
Zambales

Tel. No.: (632) 522-8801 to 04

NE Pacific Shopping Centers
Corporation

Centermall Building,

President’s Avenue, BF Homes,
Parahaque City,

Metro Manila

Tel. No.: (632) 522-8801 to 04

Alcorn Petroleum and
Minerals Corporation

No. 900 Romualdez St.,
Paco, Manila

Tel. No.: (632) 524-9236









